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Vision in the World of Sustainability and CSR 

 

Context :  

Sustain Worldwide is an elite leadership organisation that brings together leading businesses 

with shared sustainability objectives to collaborate, innovate and create commercial 

opportunities that deliver triple bottom line stakeholder benefits.  

 

We do this proactively for the direct benefit of our alliance - including those working in 

the clean tech, construction, property and engineering sectors - through the following mutually 

supporting disciplines: 

• Network: we make direct introductions across our alliance at events we organise to 

create environments for commercial opportunities to prosper, knowledge to be shared 

and best practice disseminated 

• Education: we deliver seminars, conferences and roundtables on issues directly 

pertinent to our alliance to disseminate knowledge that provides competitive advantage 

• Communications: we generate targeted national press, public relations and marketing 

campaigns to provide powerful positioning for our alliance partners 

• Advocacy: we influence peers and shape opinion to deliver leadership that elevates 

alliance partners companies to a global standing 

 

Sustain Worldwide has listened to the views of our network, and as such we are interested in a 

new research project that illuminates some of the biggest ideas, the visions, and the future of 

sustainability as it is understood by market leaders in the field. Drawing on the expertise of the 

leaders from companies listed on the Dow Jones Sustainability Index (http://www.sustainability-

indices.com/), we are calling for interested parties to collaborate with us on investigating what 

sustainability means, what it can do, and where big businesses think it can go. 

 

We ask these questions as a response to the call from a recent report by SustainAbility (2013)i 

on the seemingly sluggish response from business leaders, playing catch up to the usual suspects 

- such as Unilever, Puma, and Patagonia - as leaders in sustainability. If we can synthesize the 

views of business leaders on where the future is for sustainability, we might provide the 

knowledge bank for those chasing the pack, to enable the sustainable future of their companies.  
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The Purpose of the Research : 

Sustain Worldwide proposes that new research into the perceptions, projections, and plans of 

visionary thinkers regarding sustainability, would therefore be a valuable addition to current 

corporate thinking on the topic.  

The Goals of the research are: 

1. To understand how market leaders in Sustainability understand the concept, what it 

means to them and their companies, and how this informs their strategic planning.  

2. To gather the views of staff tasked with sustainability for market leading companies, 

specifically on how planning for the sustainable future of their production practices is 

undertaken. 

3. To draw some qualitative and quantitative conclusions about the current trends in 

thinking and strategizing sustainability, in light of increasing environmental, social, and 

financial pressures.   

The Purpose of th is  Document :  

This document serves as the initial framework for consultants and researchers to register 

interest, suggest possible changes to the research parameters, and submit proposals. This 

document is meant to begin dialogue with stakeholders from the research community, the 

private and public sectors, and NGOs, and forms only the start of discourse on the potential 

boundaries of this research. 

 

We invite proposals for partnership-working that explore the dual use of our potential research: 

as academic research that makes an original contribution to knowledge, and as content for 

mainstream consumption via social and traditional media. 

 

Possible Utilities of the research: 

• The development of new indices for sustainability, that focuses on the future of 

sustainability at market leading companies. 

• A piece of academic research, that brings together the views of leaders within the 

community of leaders in sustainable business practice, synthesizing the major trends, 

and drawing conclusions about the future of sustainability as it is enabled by the private 

sector.  

• An online ‘Need-to-Know’ guide for businesses, NGOs, and researchers on the trends 

in sustainability, and how to access the visionary thinking that drives the movement in 

CSR. We Envisage that this toolkit would become ‘Open Source’, freely available on 
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the web, enabling businesses to explore vision on the subjects of CSR and sustainability, 

and provide adaptation strategies for their models.  

• Online media content, such as filmed Q&A’s with leaders from the business world and 

sustainability.   

In format ion for researchers/consultants :  

We would like to hear from researchers and consultants who have the following experience: 

• Qualitative research methods including structured and semi-structured interviews. 

• Online-survey construction for gathering perspectives from a sample of potentially 

hundreds of respondents. 

• Proven track-record of work within the sustainability, ecology and environmental 

sectors.  

• Demonstrable expertise of Corporate Social Responsibility strategies.   

• Ability to source funding from the research via research programmes, academic 

institutions and non-traditional methods.  

Sustain Worldwide will provide access to our alliance of 100+ business leaders for interviews, 

plus a database of 10,000 people who work within the sector. Furthermore we will jointly with 

the researcher seek access to the companies that make up the Dow Jones Sustainability Indices, 

as well as provide avenues for dissemination of the research amongst the business community 

once it has been completed.  

 

Please familiarise yourself with the following content before you contact Gordon Miller, Co-

Founder and COO Sustain Worldwide gordon@sustainworldwide.com by 20 December 2013. 

 

http://www.futerra.co.uk/wp-content/uploads/2012/06/Planet_Brands_UK.pdf 

http://www.greenbiz.com/blog/2013/04/29/why-unilever-patagonia-puma-lead-pack-say-

sustainability-leaders 

http://www.wired.com/business/2012/04/ff_spotfuture_qas/all/ 

http://www.sustainability-indices.com/images/120913-djsi-review-2012-e-vdef_tcm1071-

343064.pdf 

http://www.sustainability-indices.com/sustainability-assessment/corporate-sustainability.jsp 

 

                                            
i See Globescan/SustainAbility ‘The 2013 Sustainability Leaders’ report; a survey on 
leadership within the sustainability sector. Available at 
http://www.sustainability.com/library/the-2013-sustainability-leaders#.UluyIHZwbIV     


